
EXHIBIT A



FCC - FTC Memorandum of Understanding 
Telemarketing Enforcement 

Whereas the Telephone Consumer Protection Act of 1991,47 U.S.C. 9 227, directs the 
Federal Communications Commission (FCC) to address invasive, costly, and potentially 
dangerous interstate and intrastate telemarketing practices; 

Whereas the Telemarketing and Consumer Fraud and Abuse Protection Act, 15 U.S.C. 5 
6101-6108, directs the Federal Trade Commission 0 to address iiandulent, deceptive, and 
abusive interstate tel-keting practices; 

Where& the D&NO~C& ~~le inenta t ion  ~ c t  of 2003, Pub.L. 108-10, $5 14, .MZ. 11, 
2003,117 Stat. 557, and the NationalD&NotGdl Re* Adof 2003, Pub.L. 108-82,G 1, 
Sept 29,2003,117 Stat 1006, authorize anationaIdo-not-call re& to be maintained by the 
FTC and direct the FCC to adopt, after c o ~ o n  and coordination with the FK, 
complhentary rules that maximize consistency with the rules promulgated by the FTC; 

Whereas the FCC and the FTC have adopted rules impl=enting4these statutory 
provisions; 

and' 

Whe- there are ov&laps inFCC.and FTC regulation of major teleqarketing activities: 

Therefore, it is hereby agreed thqt 

The FCC and the FTC will work together in a cooperative and coordinated fashion to 
implement consistent, comprehensive, efficient, and non-redundant enforcement of federal 
telemarketing statutes and rules. 

It is furtlm agreed that. 

The agencies will meet at ~east.~uarterl~ ,to discuss of mutual intereSr, and 

The FTC will provide the FCC with Do-Not-Call Registry data through the Consumer 
Sentinel system; and 

The agencies will make available to each other cons- complaints regarding possldle 
violations of federal telemarketing rules; and 

The agencies will endeavor to avoid unnecessarily duplicative enforcement actions; and 

The agencies will engage in joint enforcementactions, when necessary, aW$nate, and 
consistent with their respective jurisdictions; and 



The agencies will coordinate public statements on joint cases; and 

The persom signing below and their successors shall be deemed Designated Liaison 
Officers for purposes of implementation of this Memorandum of Understanding. 

This Memorandum of Undastanding, when executed or acted upon by both parties, shall 
continue in effect until it is modified by mutual consent of both parties or terminated by either 
party upon thirty (30) days advance written notice. 

For the Federal Communications Commission: For the Federal Trade Commission: 

David H. Solomon 
Chief, Enforcement Bureau hirector, Bureau of Consumer Protection 

- 

Chief, Consumer & Governmental Affairr; Bureau Associate Director for Marketing Practices 
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